
THE CHALLENGE

:HQWRU GHYHORSV DQG VHOOV FRPSOH[ DXWRPDWHG 5OHFWURQLF 4H&
VLJQ @\VWHPV WR ODUJH HOHFWURQLF PDQXIDFWXUHUV% ZKLFK RIWHQ
LQYROYHV PDQ\ PDUNHWLQJ FDPSDLJQV DQG  ORQJ VDOHV F\FOHV
LQYROYLQJ PDQ\ FXVWRPHU FRQWDFWV’

<YHU D SHULRG RI \HDUV% OLNH PDQ\ FRPSDQLHV% WKH :HQWRU @DOHV
DQG :DUNHWLQJ WHDPV KDG GHYHORSHG VHSDUDWH 8A V\VWHPV DQG
GDWDEDVHV WR KHOS PDQDJH WKHLU RSHUDWLRQV% LQFOXGLQJ WKH XVH
RI DSSOLFDWLRQV OLNH <XWORRN% 6ROGPLQH% 1FFHVV DQG 5[FHO’
AKHVH V\VWHPV FRXOG QRW VFDOH WR PHHW JURZLQJ GHPDQG DQG
PDQDJHPHQW LGHQWLILHG WKDW NH\ LQIRUPDWLRQ DERXW WKH FXV&
WRPHUV ZHUH QRW EHLQJ VKDUHG DFURVV WKH FRPSDQ\’ AKH 8A
GHSDUWPHQW ZDV DOVR EHLQJ LPSDFWHG% DV WKH FRVW RI VXSSRUW&
LQJ WKH GLVSDUDWH V\VWHPV ZDV JURZLQJ’

THE CUSTOMER

:HQWRU 6UDSKLFV^ LV D JOREDO WHFKQRORJ\ OHDGHU LQ HOHFWURQLF
GHVLJQ DXWRPDWLRQ #541$% SURYLGLQJ VRIWZDUH DQG KDUGZDUH
GHVLJQ VROXWLRQV WKDW HQDEOH FRPSDQLHV WR GHYHORS EHWWHU
HOHFWURQLF SURGXFWV IDVWHU DQG PRUH FRVW&HIIHFWLYHO\’

=XEOLFO\ KHOG #;1@41>0 :5;A$
+%,(( HPSOR\HHV ZRUOGZLGH
?HYHQXH !/., PLOOLRQ SHU DQQXP
CRUOG&FODVV UHVHDUFK DQG GHYHORSPHQW
7LJK&WRXFK VDOHV FKDQQHO & +/ VDOHV RIILFHV DURXQG WKH

ZRUOG
@WUDWHJLF SDUWQHUVKLSV ZLWK OHDGLQJ HOHFWURQLFV PDQX&

IDFWXUHUV% VHPLFRQGXFWRU DQG HOHFWURQLF GHVLJQ VXSSOLHUV IRU
GHYHORSPHQW RI QHZ GHVLJQ VROXWLRQV DQG PHWKRGRORJLHV’

THE REQUIREMENT

1 V\VWHP ZDV UHTXLUHG WR FDSWXUH DQG PDQDJH WKH RIWHQ
FRPSOH[ DUUD\ RI LQIRUPDWLRQ DERXW WKH FXVWRPHU DFFRXQWV%
FRQWDFWV DQG VDOHV RSSRUWXQLWLHV DQG VKDUH WKLV HDVLO\
WKURXJKRXW WKH EXVLQHVV’  AKH V\VWHP VKRXOG EH DEOH WR KHOS
PDQDJH GLIIHUHQW VDOHV FKDQQHOV% WHUULWRULHV DQG JHRJUDSKLHV%
ZKLOVW SURYLGLQJ SURGXFWLYLW\ WRROV WKDW ZRXOG KHOS WKH VDOHV%
PDUNHWLQJ DQG EXVLQHVV PDQDJHPHQW GR WKHLU MREV PRUH
HIIHFWLYHO\ DQG HIILFLHQWO\’  5DV\ LQWHJUDWLRQ ZLWK :LFURVRIW
<XWORRN DQG V\QFKURQLVDWLRQ RI FRQWDFW GDWD WR PRELOH GH&
YLFHV ZDV DOVR FRQVLGHUHG NH\ E\ WKH VDOHV WHDP’

:HQWRU WRRN WKH VWUDWHJLF GHFLVLRQ WR FRQVROLGDWH DOO V\VWHPV
LQWR D VLQJOH 3?: V\VWHP% GHILQLQJ HDVH RI XVH% VFDODELOLW\%
PRELOH RIIOLQH DFFHVV% ORZ 8A 1GPLQLVWUDWLRQ FRVWV% VWURQJ
<XWORRN LQWHJUDWLRQ DQG FRPSHWLWLYH SULFLQJ DV WKH NH\ UH&
TXLUHPHQWV’

Key Requirements

Ease of use

Flexible & Scalable

Outlook™ Integration

Remote Offline Access

Competitive Price

Low IT Admin Costs

Window & Web Clients

Mentor  Graphics
Achieves European
Wide Growth using
Sage SalesLogix from
empath-e Limited
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“You cannot be competitive
today without a CRM tool
like SalesLogix. It's as criti-
cal to my organisation as
the telephone and when I
saw the price, it really was a
no brainer!”

Mark Paraskeva, Sales Director

SalesLogix Wins

Ease of use
Adapting to Mentors

business needs
Remote offline access to

database for access
anywhere, anytime

Flexibility and ease of
customisation

Strong Price to Value
justification

Excellent Integration
with Outlook™

THE SOLUTION

:HQWRU HYDOXDWHG * VROXWLRQV IURP GLIIHUHQW YHQGRUV% LQFOXG&
LQJ @DJH @DOHV9RJL[’  CLWK HQG XVHU DGRSWLRQ EHLQJ NH\ WR
VXFFHVV% :HQWRU LQYROYHG HQG XVHUV LQ WKH SURGXFW HYDOXD&
WLRQV DQG TXLFNO\ LGHQWLILHG @DJH @DOHV9RJL[ DV WKH FOHDU
OHDGHU’

‘@DOHV9RJL[ LV DQ H[FHOOHQW ILW IRU :HQWRU 6UDSKLFV 2XVLQHVV "
8A ?HTXLUHPHQWVa VWDWHV ?LFKDUG :RORQH\% 3?: @\VWHPV :DQ&
DJHU LQ :HQWRU 6UDSKLFV 5XURSH’  ‘BVHU DGRSWLRQ ZDV FRQVLG&
HUHG FULWLFDO WR WKH VXFFHVV RI RXU 3?: LPSOHPHQWDWLRQ DQG
ZDV ILUVW DQG IRUHPRVW LQ RXU PLQGV ZKHQ ZH PDGH RXU VHOHF&
WLRQ’  @DOHV9RJL[_V HDVH RI XVH% UHPRWH RIIOLQH DFFHVV% ULFK IHD&
WXUH VHW% SULFH% <XWORRN LQWHJUDWLRQ% HDVH RI FXVWRPLVDWLRQ
DQG DGPLQLVWUDWLRQ ZHUH WKH PDLQ UHDVRQV IRU VHOHFWLQJ WKH
V\VWHPa’

AKH GHFLVLRQ WR LPSOHPHQW @DOHV9RJL[ RYHU RWKHU VROXWLRQV
RQ WKH PDUNHW ZDV DOVR EDVHG RQ D FRVW YDOXH MXVWLILFDWLRQ
WKDW VKRZHG @DOHV9RJL[ DV GHOLYHULQJ VXEVWDQWLDO IXQFWLRQDO&
LW\ DQG EXVLQHVV EHQHILWV ZLWKLQ WKH FRPSDQ\_V EXGJHW’

‘7DYLQJ D V\VWHP WKDW GRHVQ_W EUHDN WKH EDQN% EXW FDQ JURZ
ZLWK \RXU EXVLQHVV DQG TXLFNO\ DGDSW WR WKH ZD\ \RXU EXVL&
QHVV ZRUNV LV YHU\ LPSRUWDQW’  @SHHG RI FKDQJH LQ WKH VDOHV
DQG PDUNHWLQJ ZRUOG LV UDSLG DQG ZH RIWHQ IRXQG ZH UH&
TXLUHG QHZ IXQFWLRQDOLW\ WR EH LPSOHPHQWHG ZLWKLQ ZHHNV WR
VXSSRUW QHZ EXVLQHVV LQLWLDWLYHV’  CLWK @DOHV9RJL[_V IOH[LELOLW\
DQG WKH H[HPSODU\ NQRZOHGJH DQG VXSSRUW SURYLGHG E\ :LNH
@SUDJJ% HPSDWK&H_V FKLHI FRQVXOWDQW% ZH ZHUH DEOH WR GHOLYHU
QHZ IXQFWLRQDOLW\ YHU\ TXLFNO\a% ?LFKDUG H[SODLQHG’

:HQWRU VXSSRUWHG LWV 3?: SURJUDP ZLWK WKH GHSOR\PHQW RI
@DJH @DOHV9RJL[ WR RYHU **( XVHUV DFURVV 5XURSH% LPSOHPHQW&
LQJ ERWK CLQGRZV DQG CHE FOLHQWV’ 5PSOR\HHV IURP DOO GH&
SDUWPHQWV LQ WKH EXVLQHVV KDG DFFHVV WR WKH V\VWHP% HQDEOLQJ
D *-( 4HJUHH YLHZ RI DOO FXVWRPHU DFWLYLWLHV’

About empath-e

empa th -e ,  a  Sage  P l c  Bus iness  Pa r t ne r ,  i s  a
l ead ing  p rov i de r  o f  Cus tomer  Re la t i onsh ip  Man -
agemen t  (CRM)  and  assoc i a ted  bus iness  app l i -
ca t i ons  i n  t he  UK .  We  he lp  ou r  cus tomers
g rea t l y  imp rove  t he i r  pe r f o rmance  i n  a reas  o f
Sa les ,  Ma rke t i ng ,  Cus tomer  Se rv i ce  &  Cus tomer
S u p p o r t ,  t h r o u g h  t he  i n t r o d u c t i o n  o f  w o r l d  c l a s s
CRM techno log ies  &  se r v i ces .
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THE RESULTS

:HQWRU 6UDSKLFV VXFFHVVIXO 3?: LPSOHPHQWDWLRQ KDV DOORZHG
WKHP WR JURZ WKHLU VDOHV UHYHQXHV \HDU RQ \HDU% LQ GHFOLQLQJ
PDUNHW FRQGLWLRQV% ZLWK UHWXUQ RQ LQYHVWPHQW EHLQJ DFKLHYHG
LQ MXVW - PRQWKV’

2\ XVLQJ @DOHV9RJL[% WKH PDUNHWLQJ GHSDUWPHQW KDYH UHJDLQHG
KRXUV RI DGPLQLVWUDWLRQ WLPH DQG FDQ QRZ GHOLYHU WLJKWO\ WDU&
JHWHG PDUNHWLQJ PHVVDJHV PRUH IUHTXHQWO\’

@DOHVSHRSOH FDQ QRZ HDVLO\ DFFHVV DOO FXVWRPHU LQIRUPDWLRQ
DQG WUDFN KLVWRU\ LQ RQH FHQWUDO V\VWHP% DOORZLQJ WKHP WR EH
PRUH SURGXFWLYH% HYHQ ZKLOVW RQ WKH URDG’  AKH\ FDQ VHH DOO SDVW
TXRWDWLRQV DW D PRXVH FOLFN% HQDEOLQJ WKHP WR GHDO ZLWK TXHULHV
DQG SURGXFH QHZ TXRWHV TXLFNO\’

CLWK DOO VDOHV% PDUNHWLQJ DQG DFFRXQW UHODWHG GDWD VWRUHG LQ WKH
@DOHV9RJL[ V\VWHP% :DQDJHPHQW KDYH UHDO&WLPH DFFHVV WR WKHLU
VDOHV IRUHFDVWV% DFWLYLW\ UHSRUWV DQG RWKHU NH\ SHUIRUPDQFH LQGL&
FDWRUV WKDW KHOS WKHP PDNH LQIRUPHG
DQG WLPHO\ GHFLVLRQV’

AKH 8A GHSDUWPHQW QRZ KDV PRUH WLPH
WR PDQDJH RWKHU SURMHFWV DQG YDOXH DGG&
LQJ DFWLYLWLHV’
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